


Reduce Energy and Greenhouse Gases from Facilities

Between 2005 and 2006, Office Depot® completed a series 
of efforts to dramatically reduce our energy consumption 
in North America. The results have far exceeded our 
expectation and this has cemented our belief that being 
green also means saving green (dollars). By reducing 
kilowatt hours by nearly 66 million, we significantly 
exceeded our savings target of $4.3 million by avoiding 
over $6.2 million in utility costs within 2006 alone. 
Examples of initiatives we undertook in 2006 include: 
•	 Completing one of the largest energy efficiency lighting  
	 retrofits ever by a retailer by upgrading an additional  
	 377 stores to T5 lighting.
•	 Ending 2006 with T5 coverage across the majority of our  
	 North American footprint of over 1,110 stores.
•	 Installing 350 new high-efficiency heating, ventilation  
	 and air conditioning units. 
•	 Adding sensors in 476 stores for associate break rooms,  
	 restrooms and managers’ offices that automatically shut  
	 off lighting when rooms are not occupied.  

•	 Rolling out an energy management system upgrade  
	 to 155 stores in 2005 and an additional 476 stores in  
	 2006 in the U.S. and Canada, thus completing the  
	 implementation of a system that allows:
	 •	Tracking energy usage and trends from a central location.
	 •	Setting temperatures for all stores at the most efficient  
		  energy setting. 
	 •	Identifying energy-use anomalies, e.g., lights left on  
		  overnight, malfunctioning AC units.
	 •	Central notification by alarm when anomalies occur,  
		  allowing us to fix any issues remotely or notify store  
		  managers or outside vendors immediately.
For these and other efforts undertaken in 2006 we received 
the Flex Your Power award from the California Public 
Utilities Commission, as well as a Certificate of Recognition 
from Southern California Edison – one of the largest utilities 
in the United States.
 
 
 

Absolute CO2 Emissions from Facilities  
Net Offsets from Purchases of Renewable Energy Credits  
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Green Building Design 

Example of green building design concepts being tested: daylight harvesting

65,900,000	  
Estimated kWh of electricity saved due to 
energy efficiency and conservation efforts in 
North American warehouses and stores.

48 | 2007 Corporate Citizenship Report 2007 Corporate Citizenship Report  | 49



Notwithstanding our success to date, our energy efficiency 
and conservation efforts are by no means complete. 
Office Depot continues to refine our store prototype 
– the master set of drawings and specifications used 
by developers, architects and vendors to help them 
understand our expectations and requirements. While 
this is not yet confirmed, we will investigate having our 
prototype certified to the U.S. Green Building Leadership 
in Energy and Environmental Design (LEED) System™ 
– the accepted benchmark for design, construction and 
operation of high-performance green buildings. 

In Europe, where we have fewer stores and more of  
a distribution-based business model, we have targeted  
our efforts towards building greener corporate offices  
and warehouses. We are developing greener buildings  
in Europe that include technologies such as: 

•	 Central lighting controls for warehouses with daylight  
	 sensing, timing modules and movement sensors to  
	 ensure we only use lighting when necessary.

•	 Air exchange systems that cool buildings overnight  
	 using natural air circulation.

•	 Heating systems based on biofuels such as  
	 scrap wood-chips.

$6.2 million 
Estimated electricity costs avoided in  
2006 vs. 2005 due to energy efficiency and 
conservation efforts in North American facilities.

Case Study: Global Data Center 
As one of the world’s largest online retailers,  
Office Depot® drives a huge volume of data 
through our Global Data Center. We recognize 
that data centers have significant environmental 
impacts due to their energy use and cooling 
requirements. To address these issues, we have 
implemented a range of initiatives over the past 
three years to bring our Global Data Center up to 
industry best practices:

•	 We include power and cooling criteria on our  
	 scorecard for evaluating server and Central  
	 Processing Units; these criteria have driven  
	 purchasing to more energy-efficient options. 

•	 We retro-fitted all raised floor openings to  
	 increase the efficiency of our HVAC system.  
	 By doing so, we doubled the cubic feet  
	 per minute of cold air brought to our computing  
	 equipment – increasing air movement efficiency.

•	 We began installing individual circuit monitoring,  
	 allowing us to understand and control how much  
	 power we are using and where. 

These are just a few of the many initiatives 
undertaken in the past. In the near future we plan 
to further enhance the efficiency of our cooling 
system by working with thermal flow experts.
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Reducing Fuel and Greenhouse Gases from Transportation

9.4%
Estimated reduction in 
Greenhouse Gas Emissions 
from Office Depot’s transport 
of products to customers  
and to Office Depot stores.
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Office Depot® continually looks for ways to improve 
environmental performance across the various modes 
of transportation that we use in day-to-day operations. 
For example, over the past several years, our company 
has been replacing its oversized diesel-powered delivery 
“box trucks” with Sprinter cargo vans. Sprinter cargo 
vans essentially have twice the fuel efficiency of their 
predecessors, an estimated 15 or more miles per gallon. 
They are ultra-low emission vehicles and offer the added 
bonus of being ergonomically friendly to our drivers. 

Another important way in which we have cut costs and 
fuel consumption is by using Roadnet Transportation 
technology for customer deliveries. This sophisticated 
software is used to arrange delivery routes in order to 
maximize the number of packages on each route while 
minimizing the distance traveled and time. Roadnet also 
regulates the number of left-hand turns, which typically take 
longer than right-hand turns. Prior to utilizing Roadnet, we 
estimate that we delivered between 125 to 135 packages 
per truck, with each route covering between 80 to 100 
miles. We can now deliver 180 to 200 packages per truck 
within the same number of miles, enabling us to put 30% 

to 50% fewer trucks on the road while getting better fuel 
economy and lower carbon emissions. 

Roadnet is also being used to plan the delivery of products 
from our crossdocks (distribution centers) to Office 
Depot stores. These planning tools have enabled us to 
increase the volume shipped per truck from about 1,400 
cubic feet to approximately 2,200 cubic feet – resulting in 
approximately a 30% reduction in transportation costs and 
fuel consumption. Office Depot is proud of our strategic 
decisions, which have resulted in a near 10% reduction  
in our transportation greenhouse gas emissions.

On other fronts, we saved approximately 1.25 million 
gallons of fuel in 2006 by using inter-modal transportation 
– combining ships, railroads and trucks – instead of strictly 
utilizing over-the-road transportation. We also achieved 
our target of utilizing 100% battery-operated forklifts in 
our distribution centers. Looking forward, we are planning 
to begin using plastic shipping pallets as an alternative 
to wood pallets – a strategy that is also forecast to save 
money and reduce fuel consumption by taking better 
advantage of space on trucks and in trailers. 

“	Office Depot is already one of  the largest purchasers of  fuel efficient  
	 Sprinter cargo vans for distribution purposes. We plan to expand this  
	 leadership role by adding another 100 to 150 Sprinters to our fleet  
	 in 2007.”

	 Mark Cartwright,  
	 Vice President, Transportation, Office Depot
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Deliver Innovative Green Solutions for Contract Customers 

In our previous report, Office Depot® said that 2006 would 
be “the year of The Green Book™,” and we delivered on 
that promise. Not only did we remain the only U.S.-based 
office supplies company to have a dedicated catalog to 
help contract customers “buy green,” but we also became 
the first to create multiple language versions around the 
world.

The Green Book is an Office Depot innovation, and is 
starting to become one of our key differentiators among 
contract customers. It is our primary environmental 
education tool for the increasing number of customers 
who are asking “how do we go green in our office?” and 
it is also becoming a key driver of sales: with 29% sales 
growth in the U.S. up to an estimated total of $1.35 billion 
in sales of products represented in the Green Book, green 
is becoming increasingly green ($) for Office Depot.

 
 
 
 
 
 
 
 
 

Green Book Case Study: Pacific University 
In what is perhaps a first for an office products catalog, 
The Green Book is playing a key role in a Ph.D. research 
project. The Green Book was selected as an educational 
tool for a Ph.D. in Leadership and Change at Pacific 
University in Oregon. The goal of Greening Pacific! was 
to encourage behavior change in relation to paper use, 
recycling and green purchasing. Key aspects of the 
project included:

• Creating bookmarks reminding people to “Buy Green”
• Marketing The Green Book as a simple tool 
• Creating a web-based green shopping list 

As a result, hundreds of Green Books were distributed, 
a faculty dean asked staff to buy exclusively from The 
Green Book when possible, and computer labs and 
printers on campus switched to 35% recycled paper. 
The university’s average “green spend %” increased 
significantly, average costs remained stable and total 
environmental impact decreased substantially.
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Green Customer Awards and Recognition – U.S.A. 

To continue delivering innovative green solutions to 
contract customers, we launched an awards program in 
the U.S. for customers that drove the highest demand for 
greener products in 2006. We believe that if we publicly 
recognize customers for environmental purchasing, more 
will be encouraged to follow – thus helping us meet our 
goal to increasingly “sell green.” 

To select award winners, we analyzed the 2006 spending 
patterns of all customers in the U.S. with total purchases of 
$1 million or more.

Next, we determined which customers purchased a 
significant volume of products represented in The Green 
Book™ catalog. 

We then created Green Customer Awards and publicly 
recognized five customers for buying green in 2006.

 

Yalmaz Siddiqui,  
Office Depot®  

Environmental Strategy 
Advisor, presenting  

Office Depot’s inaugural 
“Green Customer Award”  

to Dianne Schayot of 
Southwest Airlines.
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For purchases made in 2006  
in the U.S., Office Depot 
presented Green Customer 
Awards to:
• JPMorganChase 
• Massachusetts Institute of Technology 
• Southwest Airlines 
• U.S. Communities
• Wilson Sonsini Goodrich & Rosati  
  



“	It is important to BT to work with companies with strong  
	 environmental reputations within their supply chains. 
	 Office Depot was able to provide evidence of this independently  
	 through audited reports, awards and membership of leading  
	 environmental organizations. Office Depot’s ability to provide  
	 analysis on BT’s green product portfolio spend and via  
	 independently verified environmental claims, allows BT  
	 to communicate confidently and transparently with internal  
	 stakeholders, employees and BT’s shareholders. 
	 Corporate Social Responsibility is at the heart of how  
	 BT behaves and operates, and is one of the reasons why  
	 BT awarded their stationery contract to Office Depot.” 
	 Tony Aitken (MCIPS),  
	 Office Supplies Buyer, British Telecom Plc

Green Customer Case Study: U.K. 
Office Depot® has been the preferred office solutions supplier to  
The British Natural History Museum (NHM) over the past five years.  
Office Depot has supported the museum in influencing its end-buyers 
to choose office products and processes with lower environmental 
impact. These objectives have been achieved in support of this vision:
•	Low value orders: Reduced 30% of orders processed under £30. 
•	Average order value (AOV): Increased from £90 to £135
•	Environmental spend: Increased from 8% to 29% 
These excellent results were achieved through a series of small steps:
•	Switching virgin product for a recycled alternative
•	Ordering recycled paper in bulk on a monthly basis,  
	 and distributing through internal mail 
•	Reducing deliveries from next-day to biweekly 
•	Informing buyers of procedures to ensure efficient supply
•	Introducing new, environmentally preferable products  
By implementing this series of initiatives, the NHM and Office Depot 
have established greater control of office purchases, engaged the  
end-buyer community and successfully pushed the environmental 
message. This has not only made “green” a priority for the organization, 
but has also helped deliver cost savings to both NHM and Office Depot.

Green Customer Quotes and Case Studies – Europe
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Green Customer Recognition: Hungary 
In 2006, Office Depot acquired Papirius, 
one of the largest business-to-business 
suppliers of office products and services 
in Eastern Europe. One of the many 
advantages of this new relationship was 
the integration of Papirius’ Trees for Life 
customer-recognition program. 

Through the Trees for Life program,  
Office Depot plants a tree every time 
a customer purchases 50 packages of 
selected papers. Trees are planted every 
spring and autumn, based on the total 
volume of eligible purchases. Customers 
are then recognized with a certificate to 
commemorate the new trees standing on 
their behalf. Since 2005, Papirius planted 
more than 70,000 trees – and has a stated 
target of 100,000 trees. 



As one of the world’s largest online retailers, Office Depot® 
has a commitment to driving more customers to our web 
sites. We consider online purchasing as economically and 
environmentally beneficial for a number of reasons:

•	Paper catalogs not printed allowing paper reduction 

•	Real-time updates are simplified leading to fewer new  
	 editions of catalogs being printed

• Catalogs not shipped resulting in fewer greenhouse gases 

But we do not see the web simply as an environmentally 
beneficial channel. Given our commitment to increasingly 
sell green, we also see the web as a critical tool for selling 
greener products and educating our customers on why and 
how to “go green.”

In 2006, we completed all the major IT and information 
architecture design for two important online innovations 
that were then launched in the U.S. in early 2007:

 
 

 

The Green Book Online 
This is a virtual version of our 2006 Green Book™ catalog. 
This innovative tool allows business customers to 
experience a virtual equivalent of the printed Green Book. 
The benefit of the online Green Book is that nearly 2,300 
greener products can be selected and added directly from 
an electronic catalog page to a customer’s shopping cart 
with a simple click. The online version also simplifies the 
process for customers who want to recommend the  
Green Book to colleagues.

Web site  
In yet another environmental first for the office products 
industry, the Office Depot environmental and E-commerce 
teams worked together in 2006 to create what may be one of 
the world’s largest on-line stores for environmentally preferable 
office products. Our storefront www.officedepot.com/buygreen 
features over 4,000 environmentally preferable products as 
well as a “Buying Green Guide” to help customers make 
educated decisions and Frequently Asked Questions on 
environmental purchasing.

Develop Innovative Online Tools for Green Customers

$4.5 Billion 
Total E-commerce sales through Office Depot® 

web sites globally in 2006.
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Deliver Innovative Green Solutions for Retail Customers 

1 to 25	
Increase in maximum number of ink 
and toner cartridges accepted for 
recycling in a single customer visit in 
the U.S.
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Ink & Toner Recycling 
Since 2003, Office Depot® has been running a hugely 
successful ink and toner recycling program in the U.S. 
Between the program’s inception in 2003 and the end of 
2005, over 15 million cartridges had been recouped for 
recycling in the U.S. alone. Within the retail channel,  
our recycling limit was one cartridge per visit, but in 2006 
we significantly increased that limit to 25 cartridges. This 
change led to an increase in the number of ink and toner 
cartridges collected through 2006.

Ink & Toner Refilling Stations 
In 2006, Office Depot launched another innovation that 
helped us extend our successful ink and toner program  
and moved us up the waste-management hierarchy:  
from recycling to re-use. By installing Ink Refill stations by 
the end of 2006, we refilled thousands of empty cartridges, 
helping save customers money and reducing waste.

Technology Recycling Programs 
In 2004, Office Depot partnered with Hewlett Packard  
and the U.S. Environmental Protection Agency in one 
of the largest-ever free recycling drives – an effort that 
resulted in over 10.5 million pounds of electronics being 
recovered for recycling. The overwhelming success of this 
recycling drive caused significant operational challenges 
for Office Depot and made us a little cautious when 
designing our permanent tech recycling solution. 

In 2006, we launched a pilot in approximately 100 stores 
across the U.S. in which customers paid a small fee 
for a Tech Recycling box. Between May and December 
2006, we collected 2,581 boxes with an average weight 
of 42 pounds. This resulted in over 108,000 pounds 
of technology items being recovered for recycling. 
Additionally, we continued our free cell phone and 
rechargeable battery recycling programs and diverted 
approximately four tons of small electronics from landfills.

Future Opportunities 
In 2007 we plan to launch a U.S.-wide Tech Recycling 
program, to extend the paper recycling program we have 
in just a few regions across the U.S., and to develop 
additional recycling solutions for our retail customers. 

Global Green Case Study:  
Retail Innovations in Japan 
In our retail stores in Japan, Office Depot “sells 
green” by encouraging retail customers to 
purchase reusable ECO bags for a nominal price. 
When customers bring their ECO bag back to 
the store, they receive bonus points in the Office 
Depot customer loyalty program. Japan also has a 
successful ink and toner recycling program through 
which customers receive discount coupons when 
they bring back empty cartridges.
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At Office Depot® we recognize that stakeholder 
engagement takes place on many levels. We don’t 
define engagement only in terms of formal round-
table discussions with organizations interested in our 
sustainability performance. We believe that improvement 
comes from open and regular dialogue between a 
company and its range of stakeholders in a variety of 
ways, both formal and informal. In 2006, the stakeholder 
engagement efforts we undertook related  
to environmental sustainability included:

 
 

 
 
 

Customers:  
In 2006, we proactively arranged discussions with over 
30 large green customers in the U.S to better understand 
and prioritize their environmental needs. These “green” 
customers had a combined contract value of well over 
half a billion dollars. By implementing programs to 
support these evolving environmental needs, we plan  
to increase their long-term loyalty and achieve our goal 
to increasingly “sell green.”

Investors: 
We had extensive discussions about our environmental 
programs and presented our previous report to 
environmentally conscious investors. We also responded 
for the first time to the Carbon Disclosure Project, a group 
of investors with combined assets under management of 
over $31 trillion.

Engage Environmental Stakeholders
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“At Irving Paper we are proud to be working with Office Depot on  
	 their environmental stewardship. They are clearly an industry leader  
	 in their approach to sustainable practices within the catalog and  
	 insert paper industry. Their leadership sets the benchmark for others  
	 to follow.” 
	 Irving Paper

Suppliers:  
We held a number of workshops with suppliers of  
our most material environmental commodity: paper.  
As illustrated in the testimonials, for many of these 
suppliers Office Depot is seen as an industry leader  
on issues related to sustainability:

“Office Depot’s proactive and balanced position on 
key sustainability issues is helping drive responsible 
behavior and procurement in the catalog and insert 
industry. We are proud to align ourselves with a 
partner like Office Depot, as their efforts help make 
us a better, more focused and sustainable supplier.” 
Verso Paper

“Office Depot is helping drive the whole catalog 
and insert paper industry in a more sustainable 
direction. Their leadership will help others adopt more 
sustainable practices.” Graphic Communications

Environmental Groups: 
In parallel to our formal partnership with Conservation 
International, NatureServe and The Nature Conservancy 
(www.forestryalliance.org), we are fully open to dialogue 
with some of the more vocal environmental groups such as 
ForestEthics, Dogwood Alliance and Greenpeace. In 2006, 
we held a number of discussions with these organizations 
and also spoke at a major international conference 
organized by ForestEthics in the United Kingdom.
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Few people would expect young men or women of 20 to be 
worldly wise and proficient in every possible task. After all, 
they’re still young − continuing to find their way. 

For a 20-year-old company such as Office Depot®, 
however, the learning curve is much steeper and the 
expectations considerably higher. Success had to come 
early – and it must be sustained, year after year.

We firmly believe that one of the primary keys to the 
success we have experienced through our first two 
decades is the strong foundation that our values have 
always represented: Investing broadly in the community. 
Upholding the principles of ethical behavior. Embracing 
inclusion in every sense. Serving as good stewards of our 
environment.

Our values inspire our associates around the world to  
treat our colleagues, our customers, our communities and 
our planet with the greatest respect. And they influence our 
company every day in the ways that we engage with  
our stakeholders. 

We know that we must succeed strategically and financially. 
But we must do so in a way that enables us to start each 
new day with the confidence that Office Depot is more than 
just a corporation. We are a citizen of the global community 
– and an exemplary one at that.

It is because we are living our values that we are able to 
fulfill our vision − and that is a statement we are very proud 
to make.

Fulfilling Our Vision – Living Our Values
Today, and Every Day

“	A rules-based approach will only take you so far. We want to take a  
	 values-based approach. We have to articulate what we stand for and  
	 what is important for our company.”
	 Steve Odland
	 Office Depot Chairman and CEO
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Community
Citizenship in Action Award – Special Tribute,  
Accepted by Office Depot® on behalf of  
U.S. business community 
Companies That Care Honor Roll,  
Center for Companies That Care –  
Third consecutive year
Educational Excellence Award,  
SHOPA Kids in Need Foundation
Circle of Humanitarians Award,  
American Red Cross
Humanitarian of the Year,  
Community Anti-Drug Coalitions of America (CADCA)
Environmental Education Partner Award,  
Keep America Beautiful 
NACo Award for Corporate Excellence,  
National Association of Counties
Torch Society, Gold Flame Member,  
Florida International University 

 

Values/Ethics
100 Best Corporate Citizens,  
Corporate Responsibility Officer Magazine

Supply Chain Inclusion
America’s Top Corporations for Women’s  
Business Enterprises,  
Women’s Business Enterprise National Council  
(WBENC) – Fifth consecutive year
Top 50 Corporations for Multicultural  
Business Opportunities,  
DiversityBusiness.com – Fourth consecutive year

Environment 
International Green Apple Award,  
The Green Organisation
Environmental Reseller of the Year,  
Office Products International 
Flex Your Power Award,  
California Public Utilities Commission
Multi-Channel Marketer, 
Silver Award for The Green Book™

2006 Awards, Affiliations and Indices 

2007

2007

A

B
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Social Indices
Dow Jones Sustainability Index 
Domini 400 Social Index
FTSE4Good Index

Affiliations
Committee Encouraging Corporate Philanthropy
Business Civic Leadership Center, U.S. Chamber of 
Commerce
Center for Corporate Citizenship at Boston College
Business Roundtable Institute for Corporate Ethics
Donors Forum of South Florida

Partnerships
Business Roundtable – Climate RESOLVE 
Business Roundtable – SEE Change 
EPA – SmartWay Transport Partner 
EPA – Green Power Partner
WWF Forest and Trade Network U.K.
Conservation International: Business and  
Biodiversity Council
Corporate Voices For Working Families 

Business Roundtable
Institute for Corporate Ethics

In the League of American Communications Professionals’ 2006 Spotlight Awards competition, the Office Depot® 
Sustainable Value Report 2004-2005 received a Gold Award “Overall,” a Bronze Award for “Best Debut” and was included 
among the Top 100 Communications Materials of 2006. 
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Office Depot Performance Indicators Reviewed
by PricewaterhouseCoopers
PricewaterhouseCoopers LLP has reviewed the data for this report on pages 64 & 65 noted in bold font. See page 2 for more information. In selecting these indicators, we 
referenced the Global Reporting Initiative’s guidelines. Numbers are rounded for reporting purposes.

GRI#	 Office Depot Indicator Aligned to GRI	 2004	 2005	 2006
		  Waste – GRI: Total Weight of Waste by Type & Disposal Method 					   
 
EN22	 Mixed Paper (not shredded) Recycled, Office Depot Facilities (Est. Tons)1	 2003	 1,100	 800

EN22	 Shredded Paper Recycled, Office Depot Facilities (Est. Tons)2	 NA	 NA	 60

EN22	 Corrugated Cardboard Recycled, Office Depot Facilities (Est. Tons)1	 5,6003	 14,700	 18,100

EN22	 Ink Cartridges Recycled, Office Depot Facilities (Est. Tons)1, 4	 400	 400	 400

EN22	 Laser Toner Cartridges Recycled, Office Depot Facilities (Est. Tons)1, 4	 1,900	 2,000	 1,700

EN22	 Electronics Recycled, Office Depot Facilities (Est. Tons)2	 NA	 NA	 90

EN22	 Cell Phones & Rechargeable Batteries Recycled, Office Depot Stores (Est. Tons)1, 5 	 NA	 2	 4

EN22	 Plastic Recycled, Office Depot Facilities (Est. Tons)1	 03	 100	 30

EN22	 Metal Recycled, Office Depot Facilities (Est. Tons)1	 03	 200	 100

EN22	     Total Materials Diverted from Landfills through Recycling (Est. Tons)1	 8,100	 18,500	 21,300

EN22	     Total Landfill Waste (Est. Tons)1, 6	 18,9003	 26,500	 36,500

		  Post Consumer Recycled (PCR) Content in Cut Sheet Paper – GRI: Percent Materials Used that are Recycled 
		  Office Depot Global Headquarters, Field Offices, & Store Offices

EN2	 Average PCR Content of Cut Sheet Paper, Purchased Internally2	 28.5%	 29.6%	 32.7%

EN2	 % by Weight of Cut Sheet Paper with 10% or more PCR Content, Purchased Internally2	 86.4%	 89.6%	 95.3%

		  Sold through Retail, Web, Catalog, & Contract Sales			 

EN2	 Average PCR Content of Cut Sheet Paper, Sold1, 7	 9.1%	 10.6%	 10.2%

EN2	 % by Weight of Cut Sheet Paper with 10% or more PCR Content, Sold1, 7	 52.6%	 67.7%	 69.1%

		  Office Depot In-Store Design.Print.Ship Centers (DPSs)			 

EN2	 Average PCR Content of Cut Sheet Paper Purchased, DPSs2, 14	 28.5%	 29.3%	 30.0%

EN2	 % by Weight of Cut Sheet Paper with 10% or more PCR Content Purchased, DPSs2, 14	 84.9%	 91.1%	 94.8%

		  Office Depot Regional Print Facilities (RPFs)			 

EN2	 Average PCR Content of Cut Sheet Paper Purchased, RPFs2, 14	 NA	 NA	 21.0%

EN2	 % by Weight of Cut Sheet Paper with 10% or more PCR Content Purchased, RPFs2, 14	 NA	 NA	 75.2%

		  Direct Mail, Catalogs & Inserts  – GRI: Environmental Initiatives & Percent Material Recycled			 
NA	 % Direct Mail Production with at least 10% Post Consumer Recycled Content2, 19	 76%	 79%	 82%

EN26	 % Direct Mail Production using Soy-Based Inks2, 19	 89%	 83%	 64%

NA 	 % Marketing Paper from Suppliers Indicating Fiber Sourced 	 NA	 85%	 71% 
		  from Certified Well-Managed Forests2, 8, 9

NA	 % Marketing Paper Independently verified (through chain of custody) to have come from  
		  mills sourcing from certified well-managed forests2, 8, 10 	 NA	 30%	 54%

		  Biodiversity – GRI: Number of IUCN Red List/National Conservation Species	

EN15	 % of Quality Biodiversity Data within Office Depot’s Forest Footprint2,11	 NA	 NA	 75%

		  Headquarters’ “Green” Spend – GRI: Initiatives Mitigating Environmental Impacts of Products & Services	

EN26	 % of Office Depot Headquarter Supply Expenditures on items included in The Green Book™ 	 NA	 NA	 46% 
		  (Excluding Office Depot ‘Red Top’, 10% PCR paper)2
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Office Depot received a GRI Report C+ Checked for our North American data; this means that we reported on under 20 GRI Performance 
Indicators, our data was reviewed by a third party, GRI checked completeness of criteria, we reported a Disclosure Profile (www.officedepot.com/
environment), and we did not report a Management Approach Disclosure.



1U.S. & Canada | 2U.S. only |  3April to December 2004 only | 4Includes In-Store Ink & Toner Recycling Program | 5A wide range of cell phones and batteries are accepted, not exclusively those sold at Office 
Depot | 6Tonnage as reported by 3rd party waste management company, may exclude some store locations serviced by municipalities; data also includes ink & toner cartridges that “failed” recycling inspection 
(2004 & 2005 updated to include) | 7Includes Headquarters’ internal cut sheet paper purchases | 8Includes catalogs and inserts | 9Supplier claims fiber sourced from CSA, FSC, PEFC or SFI certified forests 
10Supplier provided independently verified Chain of Custody certificates showing fiber sourced from CSA, FSC, PEFC or SFI certified forests | 11The percentage of rare species populations that contain high 
quality data within Office Depot’s forest footprint; data provided by NatureServe and used to enhance forest management | 12Includes Office Depot’s Data Center | 13Independent certification and verification 
program for renewable energy | 14Values are estimated based on best available data  | 15Includes UPS deliveries | 16Excludes LTL (Less than Truck Load) Carriers - a small percentage of Office Depot deliveries 
17Includes 3rd party dedicated and non-dedicated vehicles | 18Includes matching grants | 19 Includes special projects  | NA = Not Available 
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GRI#	 Office Depot Indicator Aligned to GRI	 2004	 2005	 2006
		  Electricity & Natural Gas – GRI: Direct & Indirect Energy Consumption by Primary Source			 

EN3	 Natural Gas Consumption, Office Depot Facilities (mmBTU)1	 354,100	 340,300	 292,300

EN4	 Electricity Consumption, Office Depot Facilities (mWh)1, 12	 688,700	 666,000	 600,800

EN4	 Electricity Consumption, Central Data Center (mWh)2	 10,700	 11,400	 11,100

NA	 Square Footage of Office Depot Facilities Leased or Owned1	 35,793,000	 36,239,000	 37,952,000

NA	 Kilowatt Hours of Electricity used per Square Foot of Facilities1	 19.24	 18.38	 15.83

EN4	 Purchased, Green-e Certified Renewable Electricity Credits (RECs) (mWh)2, 13	 NA	 NA	 71,800

EN4	 % of Electricity Consumption Offset by Purchase of RECs (Green e-Credits)1	 NA	 NA	 12%

EN5	 Electricity Saved due to Conservation and Efficiency Measures in Stores	 NA	 NA	 65,900 
		  and Warehouses (Est. mWh)1, 12

	 	 Office Depot Dedicated Transportation – GRI: Direct Energy Consumption by Primary & Secondary Source		

EN3	 Diesel Fuel used by Office Depot Branded Fleet to Deliver to Customers (Est. Gallons)2	 NA	 2,581,000	 2,088,000

NA	 Miles Driven by Office Depot Branded Fleet to Deliver to Customers (Est. Miles)2	 NA	 25,799,000	 23,454,000

EN3	 Diesel Fuel used by 3rd Party Carriers to Deliver to Stores (Est. Gallons)2, 17	 NA	 11,094,000	 9,915,000

NA	 Miles Driven by 3rd Party Carriers to Deliver to Stores (Est. Miles)2, 17	 NA	 66,562,000	 60,109,000

EN5	 Fuel Saved due to Transition within Office Depot Branded Fleet  
		  from “Box Trucks” to “Sprinter Vans” (Est. Gallons)2	 NA	 67,300	 207,700

	 	 Greenhouse Gas Emissions – GRI: Direct & Indirect Greenhouse Gas Emissions			 

EN16	 GHG Emissions, Natural Gas, Facilities	 18,700	 18,000	 15,400 
		  (Est. Metric Tons Carbon Dioxide Equivalent, mtCO2e)1

EN16	 GHG Emissions, Electricity, Facilities (Est. mtCO2e)1,12	 403,200	 389,300	 350,600

EN16	     Total GHG Emissions, Natural Gas & Electricity,  Facilities (Est. mtCO2e)1	 421,900	 407,300	 366,000

EN16	 Annual % Change in Total GHG Emissions, Electricity & Natural Gas (Est. mtCO2e)1	 NA	 -3.5%	 -10.1%

EN18	 GHG Emission Offsets through Purchase of Renewable Energy Credits (Est. mtCO2e)2	 NA	 NA	 97,500

EN16	 Absolute GHG Emissions, Net of Offsets, Electricity & Natural Gas (Est. mtCO2e)1	 421,900	 407,300	 268,500

EN16	 Annual % Change, Absolute GHG Emissions, Net of Offsets, 	 NA	 -3.5%	 -34.1% 
		  Electricity & Gas (Est. mtCO2e)1

EN16	 GHG Emissions, Transporting Products to Customers (Est. mtCO2e)2, 15, 16	 NA	 53,800	 46,700

NA	 Total Number of Customers Orders2	 NA	 NA	 24,570,000

EN16	 Average Pounds GHG Emissions per order (Pounds per Order)2	 NA	 NA	 4

EN16	 GHG Emissions, Transporting Products to Stores (Est. mtCO2e)2, 17	 NA	 135,600	 111,000

EN16	     Total GHG Emissions, Transportation of Office Depot Products (Est. mtCO2e)2	 NA	 189,400	 157,700

EN16	 Annual % Change, Total Transportation GHG Emissions (Est. mtCO2e)2	 NA	 NA	 -9.4%

		  Social Indicators – GRI: Programs & Practices for Managing Impacts on the Community		

SO1	 Cash Donations (Est. U.S. dollars)18	 $5,400,000	 $10,800,000	 $3,200,000

SO1	 In-Kind Donations (Retail Value)	 $22,700,000	 $43,300,000	 $33,100,000

SO1	 Number of Backpacks Donated Per Year	 200,000	 300,000	 300,000

SO1	 Number of Charities Assisted with In-Kind Donations	 NA	 1,100	 800



Office Depot Environmental Performance Indicators 
in Selected Countries Outside the U.S.
 
(Not Reviewed by PricewaterhouseCoopers)
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GRI#	 Office Depot Indicator Aligned to GRI	 UK & Ireland 2006	 Germany 2006	 Benelux9 2006

		  Waste – GRI: Total Weight of Waste by Type and Disposal Method
EN22	 Mixed Paper Recycled, Office Depot Facilities (Est. Tons)	 7001	 NA	 200

EN22	 Corrugated Cardboard Recycled, Office Depot Facilities (Est. Tons)	 1,9001	 1,500	 300

EN22	 Toner Cartridges Recycled, Office Depot Associates  
		  at Non-Store Office Depot Locations (Est. Tons)	 72, 7	 NA	 NA

EN22	 Electronics Recycled, Used by Office Depot (Est. Tons)	 NA	 3	 NA

EN22	 Plastic Recycled, Office Depot Facilities (Est. Tons)	 2001	 200	 20

EN22	 Metal Recycled, Office Depot Facilities (Est. Tons)	 8001	 7	 10

EN22	     Total Materials Diverted from Landfills through Recycling (Est. Tons)	 3,6001	 1,700	 500

EN22	     Total Landfill Waste (Est. Tons)	 3,4001	 100	 100

		  Products with Environmental Attributes – GRI: Initiatives to Mitigate Environmental Impacts of Products & Services
EN26	 Estimated Total Number of Products Offered with Positive Environmentaly Attributes	 9803	 700	 960

		  Office Depot Non-Store Offices – GRI: Initiatives to Mitigate Environmental Impacts of Products& Services	
EN26	 % Remanufactured Ink & Toner Cartridges, Purchased Internally	 46%3	 NA	 14%

		  Recycled Content in Cut Sheet Paper – GRI: Percent Material Used that are Recycled	
		  Office Depot Offices
EN2	 % by Weight of Cut Sheet Paper with 10% or more Recycled Content, Purchased Internally	 NA	 NA	 47%

EN2	 % by Weight of Cut Sheet Paper with 30% or more Recycled Content, Purchased Internally	 NA	 NA	 47%

		  Sold through Contract Sales
EN2	 % by Weight of Cut Sheet Paper with 10% or more 	 22%3, 4	 NA	 28% 
		  Recycled Content, Sold	

		  Electricity & Natural Gas – GRI: Direct Energy Consumption & Saved by Primary Source	

EN3	 Natural Gas Consumption, Warehouses & Offices (mmBTU)	 83,4005	 NA	 11,300

EN4	 Electricity Consumption, Warehouses & Offices (mWh)	 18,2005	 4,5006	 8,600

NA	 Square Footage of Office Depot Facilities Leased or Owned	 1,724,0005	 688,000	 544,000

EN5	 Electricity Saved due to Conservation and 	 NA	 NA	 40 
		  Efficiency Measures in Stores and Warehouses (Est. mWh)	

		  Transportation of Products – GRI: Direct Energy Consumption & Saved by Primary Source
EN3	 Fuel used by Office Depot Branded Fleet to Deliver to Customers (Est. Gallons)	 482,0003	 NA	 11,5008

EN3	 Fuel used by Third Party Carriers to Deliver to Customers (Est. Gallons)	 1,353,0001	 NA	 NA

EN5	 Fuel Saved due to Efficiency Measures in 	 NA	 NA	 4008 
		  Office Depot Branded Local Delivery Fleet (Est. Gallons)

		  Greenhouse Gas Emissions – GRI: Direct and Indirect Greenhouse Gas Emissions
EN16	 GHG Emissions, Natural Gas, Warehouses & Offices 	 4,6007	 NA	 600 
		  (Est. Metric Tons Carbon Dioxide Equivalent, mtCO2e)

EN16	 GHG Emissions, Electricity, Warehouses & Offices (Est. mtCO2e) 	 7,8007	 2,700	 4,600

EN16	     Total GHG Emissions, Warehouses & Offices (Est. mtCO2e)	 12,5007	 NA	 5,200

EN16	 GHG Emissions, Office Depot Branded Local Transportation  
		  Delivery Fleet (Est. mtCO2e)	 4,8007	 NA	 2008

EN16	 GHG2 Emissions, Third Party Carriers Local Transportation 
		  Delivery Fleet (Est. mtCO2e)	 13,5007	 NA	 NA

EN16	     Total GHG Emissions (Est. mtCO2e)	 30,8007	 NA	 NA

1Contract & Direct; UK & Ireland | 2Inkjet cartridges not reported as new supplier/remanufacturer of inkjets was unable to report returns | 3Contract only | 4Copier paper only | 5Warehouses 
& Offices in UK only; Contract & Direct | 6Reported for three warehouses; does not include offices | 7U.K. only | 8Represents a percentage of deliveries, not comprehensive | 9Benelux 
Belgium, Netherlands, Luxembourg |  NA = Not Available



COMMUNITY
“	Office Depot and the Office Depot Foundation have been great partners and allies, as we have  
	worked through some of the biggest issues facing public-private partnerships at the national level  
	 in the areas of disaster assistance, education, and community development. They bring a wealth  
	 of experience to the table, and they have been willing to take a leadership role in the issues they  
	 strongly believe in.”
	 Stephen Jordan 
	 Senior Vice President, Business Civic Leadership Center 
	 U.S. Chamber of Commerce 

INCLUSION
“	In partnership with the National Urban League’s Black Executive Exchange Program (BEEP),  
	Office Depot has established itself as an employer of choice for students that attend Historically  
	Black Colleges and Universities. Additionally, through Office Depot’s financial support and committed  
	 volunteers, the Black Executive Exchange Program continues to grow, expand, and evolve. We are  
	 proud to have the support of Office Depot.”
	 Mark V. Monteverdi 
	 Vice President, Black Executive Exchange Program and Volunteer Programs 
	 National Urban League

ETHICS
“	We’re delighted to see Office Depot recognized for its commitment to corporate citizenship on  
	 the 2007 ‘100 Best Corporate Citizens’ list. Reputation is something earned and consolidated  
	 over time and Office Depot has excelled at serving a variety of stakeholders with excellence and  
	 integrity in quantitative rankings of corporate responsibility.” 
	 Jay Whitehead 
	 CEO, CRO RE: 2007 ‘100 Best Corporate Citizens’ list

ENVIRONMENT
“	Office Depot has set a leadership example for conservation and for sustainability in the retail  
	 business in the office products sector. The actions that Office Depot is undertaking and the  
	 commitments through their policies are demonstrating that it is possible to conserve nature and  
	 operate as a successful business.”
	 Justin Ward
	 Vice President, Business Practices, Conservation International
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Our Global Presence

Andorra 
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Canada
China
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Mexico
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United Kingdom
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This Corporate Citizenship Report is printed on environmentally preferable paper sourced in accordance with Office Depot’s® 
Environmental Paper Purchasing Policy & Vision Statement. The body pages are certified in accordance with Forest Stewardship 
Council (FSC) standards and contain 100% recycled content. The chain of custody for this paper has been tracked in accordance with 
FSC standards and certified by SmartWood (SWC-COC-1401). Windpower was used in the paper’s manufacturing process.

The environmental benefits of using 100% post-consumer recycled content instead of virgin paper for this report include: 139 trees saved; 50,839 
gallons water saved; 6,528 lbs. solid waste avoided; 12,248 lbs. atmospheric emissions eliminated; 97 million BTUs energy not consumed*.

*Values were derived from information publicly available by Environmental Defense at www.papercalculator.org
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